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UNMASKED
The total package competition

MASKED
The coveted double-blind 
tasting competition

Two Competitions.  One Price.

Century Award 
Perfect. To receive a Century Award is to be de�ned as perfect. It is a 100-point perfect 

score, unanimously, from all judges present at the awards tasting program. Unanimous. 
Only a selection of these brands makes it to the prestigious level. It is the ultimate 

accolade and the utmost level of achievement in a spirits and wine brand. Unparalleled.

Double Gold Award 
Outstanding. Spirits and wine awarded a Double Gold are beyond industry standards and 
celebrated with prominent elegance in their respected categories. These brands de�ne 
�nesse and make a palate dance with superiority. When you achieve this award, your brand 
de�es gravity.

Gold Award 
Great and distinguished with high praise and worthy of celebration. Our Gold award is a 

high merit of achievement. These are the brands that set the bar beyond standard heights 
and reach it — at all costs and are classi�ed as some of the best brands in the arena. Hue, Taste, 

Texture, Power, Length, and Echo all balance to create a superb �avor and moment.

Silver Award 
Rated as good and recommended for the public, our Silver award recipients 
demonstrate a noticeable well-balanced presence between �avor and complexity, taste 
and �nish. Many of our Silver recipients can be found nationally in stores, restaurants, 
bars, and online.

Bronze Award 
Our Bronze award recognizes these brands to be fair, well-crafted, attractive to nose, taste, 

and �nish—worthy of recognition.

Enter your brand today.           www.proofawards.com
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from the desk of Michele D. Tell

Cheers, Double Golds, and Namaste!

Michele D. Tell
Executive Director, PR%F the Magazine
Founder, PR%F Awards

Dear Readers,
Our January 2023 edition is our annual Winners Edition 
highlighting the winners, medals, and showcasing some 
of our prestigious judges—all beverage buyers—and give 
you an up close and personal look at the US's largest 
combined wine, spirits, and beverage competitions. 

It was an amazing weekend in November for the 
fourth  annual PR%F Awards Spirits, Wine & Beverage 
competition held in Las Vegas on November 5-6 at the 
William F. Harrah College of Hospitality at the University 
of Nevada, Las Vegas. PR%F Awards partnered with the 
college of hospitality as a platform to provide valuable 

education and experience to its students. PR%F Awards is the first spirits and wine 
competition to partner with a top-accredited college university.

More than 40 students participated behind the scenes learning how to create, manage 
and operate the world's largest spirits competition. PR%F judges and partners will also 
become part of the curriculum this coming year, instructing, mentoring, and working 
with students of the college throughout the year. 

A very special thank you to my signature partners.

Food and Beverage Magazine's Publisher Michael Politz and all of the laughs we have 
along the way; Dave Hoemann and Brittney Chardin of Delta Sky Club; CKM and Jennifer 
Johnson at the Palms Casino Resort; Dean Stowe Shoemaker, Murray Mackenzie, Chris 
Lindsey, and Angela Ramsey at William F. Harrah College of Hospitality at the University 
of Nevada, Las Vegas; George Manska, founder of The NEAT Glass; Debbie Hall and the 
staff and writers at PR%F the Magazine including Colleen Banks, Terry Hart, RJ Dixon 
and Jennifer English. Thank you to Opulent Spirits & Wine for housing PR%F Awards.

We also have exciting news for the expansion of PR%F Awards in 2023. I have one word 
for you... Suds.
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PR%F Awards – 
Two Competitions 

By Michele Tell

THE ULTIMATE WHY BEHIND THE

COVETED SPIRITS/WINE AWARDS PROGRAM
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C
ongratulations to all the entrants 
who participated in the Fourth 
Annual PR%F Awards. What 
started as a dream just before Covid 

took over has materialized into a must-attend 
beverage rating competition for emerging 
new spirits/wine brands/and alcohol-free 
beverages. Our judges—all beverage buyers—
are offered an up-close personal and private 
introduction to these brands. 

This year, we had hundreds of entries and 
judges from 18 states and regions of the 
country. 

WHAT ARE THE PR%F AWARDS? WHAT ARE THE PR%F AWARDS? 

At the PR%F Awards, beverage brands are 
judged separately for two different types of 
competitions during a two-day private event 
competition. Brands are rated against a 
100-point rating program. So, we like to call 
it “brand against itself” rather than other 
competitions where brands are compared to 
other like-brands. 

On day one, we host the coveted Double-
Blind competition. Your brand is rated on 
a 100-point proprietary system. Brands 
are judged against themselves only and the 
100-point system - NOT AGAINST OTHER 
SIMILAR VARIETALS. Our double-blind 
competition is quite strict, so if you are 
lucky enough to medal in the PR%F Awards 

“Masked,” your brand must have chops to 
stand on its own. Our judges know their  
palates, understand what sells, and they 
know what the populace is looking for 
in the current day. In this original PR%F 
Awards competition no price points are 
given, only the pertinent information 
needed to identify the varietal, flavor (if 
any), ABV, and region/area. Brands are 
judged on taste and sensory perceptions 
(color, aroma, taste, & finish). 

PR%F Awards - The Total Package is s 
a combination of the art design, theme, 
marketing, logo, look and feel, price point, 
and taste. In this second-day competition, 
our judges study every single bottle for 
look and appeal, buyability, and taste, 
coupled with the price point. Our judges 
come to the PR%F awards for one reason: 
to be introduced to the newest spirits, 
wine, and beverages on the market. They 
will have a private experience to taste 
and evaluate hundreds and hundreds 
of brands with peers to discuss trends, 
pricing, taste, and appeal with like-minded 
buyers from different areas of our country.

Our judges are all buyers, including 
airlines, cruise ships, bars, restaurants, 
nightclubs, casinos, resorts, grocery 
stores, national chains, liquor stores, 
and more. Each brings expertise in their 
beverage buying arena. 

THE ULTIMATE WHY BEHIND THE

COVETED SPIRITS/WINE AWARDS PROGRAM

MASKED
The coveted double-blind 
tasting competition

UNMASKED
The total

 

package competition
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So, we are often asked, "Why did my brand 
receive one type of medal on the first day 
and a different medal in The Total Package 
competition?" 

It’s simple: the taste is not the only reason 
customers buy your bottle/can or beverage. 
It’s also not the only reason why our judges 
want to select your brand to be purchased. 
Your look, feel, bottle shape, logo, price point, 
ingredients, and backstory also play a pivotal 
role in why our judges, all beverage buyers 
from across the nation, might call you after 
the PR%F Awards. 

If you scored higher in tasting and less in 
the Total Package, you might want to review 
your packaging and vice versa. Maybe your 
spectacular art and price point may have 
caught the eyes and hearts of our judges, 
even if your juice might have scored a little 
less in the double-blind on the day before. If 
that’s the case, kudos to your art design and 
packaging that made your brand much more 
approachable!

Our judges—all buyers—were blown away by 
the creativity, new flavors, continued growth 
in vodka, tequila, whiskey, and the array 
of RTDs (unique flavors). The burgeoning 
Alcohol-Free and coffee-based beverage space 
were amongst the chatter at this year’s PR%F 
Awards. 

All spirits entries were judged in the NEAT 
glass, the official judging glass for serious 
spirits competitions, and the first and only 
sensory science-designed vessel engineered to 
deliver ALL aromas to the nose for complete, 
accurate evaluation.

Stay tuned. PR%F Awards V.  
Our fifth year is coming. For more info,  
visit www.proofawards.com.



MagazinePR %F the

11

MagazinePR %F the

PR%F awards — two competitions





13

MagazinePR %F the

a special thank you to this year's judges

A Special Thank You to 
This Year's Judges
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Delivers what the 
others can't ...

No pungent ethanol
Enhances true aromas
Gentle on sensitive noses
Unmasks hidden character quality
No more tiny-rim nose-bumping
Showcases cask-strength spirits
NEAT Official Judging Glass for 40+
International Spirits Events

...true flavor!

www.theneatglass.com/shop

Discover the
Truth
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TRUTH OR MYTH
Terroir in Spirits
By George Manska, CSO, CR&D, Arsilica, Inc.,  
sensory researcher, inventor, entrepreneur

Recently, articles proclaiming the notion 
of terroir in spirits have been published by 
“experts” who, in our opinion, are trying 
by any means to create controversy, arouse 
interest, or amuse themselves with some 
sort of revelation ...
 

Photo by Kai Pilger
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Terroir in Spirits

THE DEFINITION OF TERROIR:

•	 (Wikipedia) Terroir (/tɛˈrwɑːr/, French: 
[tɛʁwaʁ]; from terre, “land”) is a French 
term used to describe the environmental 
factors that affect a crop’s phenotype, 
including unique environment contexts, 
farming practices, and a crop’s specific 
growth habitat. Collectively, these 
contextual characteristics are said to 
have a character; terroir also refers to this 
character.

•	 (Merriam Webster) ter·roir | \ ˌter-ˈwär 
\ terroir: the combination of factors 
including soil, climate, and sunlight that 
gives wine grapes their distinctive character

•	 (Dictionary.com) terroir [ter-wahr: French 
ter-war], the environmental conditions, 
especially soil and climate, in which grapes 
are grown and that give a wine its unique 
flavor and aroma

•	 (UK Dictionary) terroir Pronunciation /
tɛrˈwɑː/ /tɛrwar/ the complete natural 
environment in which a particular wine is 
produced, including factors such as the soil, 
topography, and climate. ‘Literal-minded 
fundamentalists love to call terroir the soil 
and climate of a specific vineyard, but in 
truth, it’s about husbandry, about sensitivity 
to place and its careful management so that 
the best of things can be delivered of it.’

Terroir has long been associated with wine. 
Scientists are concerned with identifying the source 
of compounds underlying specific flavors, but 
from a much different standpoint than consumers. 
Researchers want to know how the compound 
was formed through other basic compounds 
through the process of cultivation, distillation, 
and aging, along with the specific temperature, 
pressure, humidity, sunlight, bacteria, (climate) 
and terroir. Those who explore, but examining the 
above definitions reveals vague definitions raising 
more questions than answers. Many flavors and 
aromas occur in wines which are explained away 
by dumping them into the category of terroir, the 
convenient catch-all for non-scientific wine lovers 
who smell funky aromas, concluding that they 
must be terroir because “…grapes just don’t smell 
or taste like that.” Everything which has no name 
to the evaluator is called terroir. Sloppy “science 
and sloppy evaluation” leads to misinformation.

Many terroir-associated aromas arise during 
fermentation from yeast and are added from oak 
barrels. Stems and leaves are left in the crush 
and fermented along with the fruit. Some may 
come from soil bacteria in particular regions 
or associated with a specific grape varietal. 
Conversations of terroir seldom exist in white 
wines, particularly those processed in stainless 
steel. Terroir is also said to be influenced by 
human factors of traditional growing and vinting 
processes within a region. Terroir generally seems 
to come into the evaluator’s conversations more 
often when discussing oak barrel-aged red wines, 
where bacterial and fungal aromas grow during the 
aging process, perhaps leading to the confusion 
of barrel-associated aromas with regional terroir 
aromas and flavors.

Cool-produced white wine is generally fermented 
under 16°C, and peak red wine fermentation is just 
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over 29°C. However, distillation begins at 78°C, and 
the average is around 93°C. Complete microbicidal 
sterilization occurs in the 160°C-190°C range. Fungi 
and yeast are killed at 71°C to 75°C; penicillium is 
killed at 55°C. Many aromas in wine commonly 
ascribed to terroir are killed at distillation temperatures.  

THE CASE FOR NO TERROIR IN 
SPIRITS

Ethanol is the real killer. Hand sanitizers are used at 
room temperatures and made from both ethanol and 
methanol because they break down cell membranes, and 

the bacteria die and dissolve quickly (amphiphilic). 
If the yield of ethanol from distillation is around 
90+ %, its concentration is more than adequate to 
kill bacteria (CDC says 60%, some now say 90% 
ethanol is necessary to kill Covid completely). 
Most of what is commonly described as terroir in 
wine cannot exist in spirits unless it is added after 
initial distillation (not terroir because it did not 
come from the land or climate but perhaps in the 
barrel of an aged spirit). 

The question that must be asked is, “How can we 
discuss or discover a particular terroir in spirits if 

The diagram shown is a good representation of the character of terroir.   
More details can be found at at thefruitforest.com/home/terroir-definition.
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George F Manska
Chief of Research and Development, 

Arsilica, Inc., engineer, inventor of 
the NEAT glass, and sensory science 

researcher.

Mission: Replace misinformation 
with scientific truth through consumer 

education.

Contact Information: 
Phone: 702.332.7305

Email: george@arsilica.com 
Business mailing address:

452 Silverado Ranch Blvd, Ste #222, 
Las Vegas, NV, 89183.

we have no idea where the grain was grown?” 
Unlike wine, the geographic source of spirits 
grains cannot be precisely known, as most 
distillers do not grow their own grain and 
buy from various suppliers and do not have 
the advantage of tracking the climate and soil 
contributions peculiar to a fixed location, as does 
a specific vineyard belonging to the winemaker.

If terroir in spirits is not understood, 
recognizable, repeatable, and trackable from 
its region of origin, what good is it? Is it really 
terroir? What could be the terroir characteristics 
of vodka? Would we know the exact growing 
area of the grain or potato (or other sources)? 
Could we say that it was characteristic (if we 
could detect it repeatedly) of all grains from that 
region? Will we sit back someday and speak with 
confidence, “I detect the aromas in this vodka to 
be highly characteristic of potatoes grown on the 
north side of hill #71 in the Idaho russet potato 
appellation?” Ridiculous! Many more questions 
arise about the definition of terroir than about 
description.

Terroir in spirits is pushing the envelope of 
believability and rationale and has not yet been 
substantiated by science. Terroir has not been 
definable or detectable in the final distilled 
products of plums (slivovitz), tangerines 
(liqueur), lemons (limoncello), agave (tequila), 
sugar cane (rum). These sources are chemically 
more complex than grain, so why would wheat 
or corn have terroir? What exactly is it, and 
how would you track it to a specific area with a 
specific soil, climate, water, etc.? Scientific proof 
could change that, but for now, fuhgeddaboudit.

TAKEAWAY

True terroir exists in wine in the instances 
that aromas can be traced directly to the soil, 
practice, or particular climate cycles. Counter 
to its definition, among amateur tasters, terroir 

has come to mean any aroma or flavor that can’t 
be explained. Many more aromas are relegated 
to “terroir” by those who steadfastly ignore 
science. The mystique of terroir is misused 
by marketers who love to embellish and link 
vineyards to flavor and aromas. Perhaps spirits 
“experts” love to have another tool to add 
excitement to their prose. At best, terroir, as 
referred to in wine, is an ill-defined catch-all 
category, and terroir in spirits cannot be proven 
to be more than a fantasy. Look somewhere 
else for a descriptor of those aromas and flavors 
whose source hasn’t yet been discovered. A 
better definition of the exact aromas, flavors, and 
chemical compounds ascribed to the term terroir 
is absolutely necessary for accurate evaluation. 
Until that happens, Fuhgeddaboudit.
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22 22 salute spirits & coffee™

22 Salute Spirits & Coffee™ is 
a 100% military Veteran 
dependent owned, purpose-
driven social enterprise 

with a Veterans first initiative. They sell 
South Texas Mesquite Smoked Coffee 
custom roasted by a United States Navy 
Veteran, as well as Veteran-made Spirits 
handcrafted by a Veteran and woman-
owned distillery in Maryland. Recently, 22 
Salute Vodka was entered into the 2022 
PR%F AWARDS competition and received 
two Silver Medals, one for Masked - 
Double Blind Tasting and another for Total 
Package. 

The country is estimated to lose an average 
of 22 United States Veterans to suicide 
every day. This is the most commonly known 
statistic based on a study released in early 
2013 by researchers at the Department 
of Veterans Affairs. However, that number 
has steadily been increasing since 2020. 
This is partially due to Veterans and First 
Responders not having sufficient access to 
mental health treatment provided through 

PR%F Award-
winning 22 Salute 
Spirits & Coffee™ 
serves Veterans 

Veteran dependent owned, 
purpose-driven social 
enterprise brings taste and 
community to beverages.



Smith’s Food & Drug/The Kroger Co. and 
Summit Spirits & Wine in Las Vegas. The 
support from the Las Vegas community has been 
remarkable. Within 60 days of selling their first 
bottle, 22 Salute Vodka went from two stores in 
Las Vegas to 51 locations throughout Nevada. 

“We’ve had the opportunity to speak to customers 
purchasing 22 Salute Vodka, and we have heard 

countless heartfelt stories 
from people who have loved 
ones that are Veterans, and 
they tell us how much our 
cause means to them,” says 
Eric Ranks, 22 Salute CEO 
& Co-Founder. “We have a 
great quality product, and 
we get to make a positive, 
meaningful impact in the 
Veteran and First Responder 
communities.” 

22 Salute launched in Utah 
and Texas in late December. 
They have licenses, a 
distributor for Florida, 
Maryland, Washington D.C., 
California, and New York, 
and the ability to ship their 
coffee nationwide and vodka 
in 36 states direct to door. In 
addition, 22 Salute has begun 

the registration process to expand into Idaho, 
Arizona, New Mexico, Colorado, Oklahoma, and 
New Jersey. 

With every product sold going towards saving 
a life, 22 Salute is vodka and coffee “With a 
Purpose™” made by American heroes supporting 
American heroes. 

For more information about 22 Salute 
products, find locations and learn more 
about their mission, visit 22salute.com. 
Follow on Facebook, Instagram, Twitter, and 
TikTok @ 22salutebevco.

23

their insurance. This leads to many accounts 
of untreated PTSD in Veterans throughout 
the country. Supporting Veterans and First 
Responders is vital, but it can be challenging 
to find companies that help address issues that 
support Veterans and First Responders. 

Recognizing the 22 average military suicides 
per day is not just reflected in the name; the 
number “22” can be found 
throughout many aspects 
of the 22 Salute brand. The 
vodka is charcoal filtered 
more than 22 times, elevating 
the smoothness and making 
it a crisp, clean-tasting vodka. 
The uniquely designed 1-liter 
bottle holds 22 1.5 ounces 
of Salute Shots™, so getting 
friends together for a toast 
has become meaningful.

22 Salute was founded to 
support Veteran-made prod-
ucts and honor Veterans and 
First Responders who have 
courageously served our na-
tion. With every purchase, 
a portion of the 22 Salute 
proceeds go to The Veterans 
Connection (TVC), a non-
profit organization focused on improving these 
heroes’ quality of life through a four-phase ap-
proach. This is implemented by aiming to CON-
NECT veterans to a supportive community, to 
EMPOWER them and minimize their stress, to 
ALIGN them with alternative healing solutions 
to maintain positive mental health, and to help 
them THRIVE through career and financial 
growth. To learn more about The Veterans Con-
nection, visit theveteransconnection.org and fol-
low on Facebook @ theveteranconnection and 
Instagram @ theveteransconnection.

In September, 22 Salute Spirits and Coffee™ 
proudly announced its first partnerships with 

22 salute spirits & coffee™
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GRANDMA’S GIN.
Joining two great shores with a gin inspired by 
London’s heritage and California’s botanicals.

“Named for its “London Tradition 
and California Spirit,” this satin-

textured beauty had us wowed 
for its approachability.” 93

- Meridith May, 
The Tasting Panel Magazine 

& The SOMM Journal

NOT YOUR
Pr%f Awards 2022

TwoShoresGin.com
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Great spirits flowed together in camaraderie and unique tastings 
during PR%F Awards 2022 when several Las Vegas entertainers 

dropped by to join in the festivities.

Michael Shapiro, founder and 
lead singer of Reckless in Vegas, 
enjoyed the spirits, wine and 
interacting with the judges. Reckless 
in Vegas performs rousing original 
renditions of iconic songs by these 
singers. Reckless in Vegas performs 
with special guests, at the Sahara 
Theatre in Sahara Las Vegas, 
2535 Las Vegas Blvd. S., Thursday 
and Friday. For more information 
on Reckless In Vegas, visit 
recklessinvegas.com, saharalasvegas.
com and follow along 
on Facebook, Instagram and Twitter.

shining stars

Entertainers drop by to sip some spirits.
By Debbie Hall

Photos by Ali Becker | Knotted Rose Photo IG @knottedrosephoto
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Raiding the Rock Vault rocks out The 
Duomo, an all-new, purpose-built 300-
seat rock club inside the Rio All-Suite 
Hotel and Casino Las Vegas. Raiding the 
Rock Vault brings the history of rock ‘n’ 
roll to life, featuring classic anthems by 
the biggest acts in music, including The 
Rolling Stones, The Who, The Doors, Jimi 
Hendrix, Led Zeppelin, Deep Purple, Free, 
Eagles, Fleetwood Mac, Queen, Boston, 
Kansas, Aerosmith, Van Halen, AC/DC, 
Pat Benatar, Foreigner, Heart, Journey, 
Bon Jovi, and Whitesnake. Raiding the 
Rock Vault performs in Las Vegas at The 
Duomo inside RIO Las Vegas at 8 p.m. 
Visit raidingtherockvault.com and follow 
on Facebook @ RaidingTheRockVault, 
Instagram @ rock_vault, and Twitter @ 
rock_vault.

Keith St. John, Lead Vocals (Montrose, 
Kingdom Come, Lynch Mob) and Sarah 
Jessica Rhodes, Lead Vocals (Absinthe), 
rocked the spirits and wines while tasting 
for that rock experience.
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The Docksiders, the only 
Yacht Rock group in Las 
Vegas, recently completed 
their residency at The Duomo 
in the Rio All-Suites Hotel & 
Casino. Soft rock from the 
1970s to 1980s became its 
own music genre as Yacht Rock 
when the online video series, 
Yacht Rock, debuted and coined 
the phrase, encompassing the 
music played on boats and 
yachts in Southern California. 
Led by three-time Grammy™ 
Award nominee Kevin Sucher, 
Lead Vocals, The Docksiders, 
brought the feel good musical 
vibe to the PR%F Awards. 
Visit www.the docksiders.com 
and follow on Facebook @ 
thedocksiders, Instagram @ 
thedocksiders, and Twitter @ 
thedocksiders.
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shining stars

Jeff Civillico, Top Live Emcee, Las 
Vegas Headliner, and Entertainer, 
joined as a guest judge. Jeff has been 
a Las Vegas Headliner with Caesars 
Entertainment for 10 years, performing 
over 5,000 shows at The LINQ, The 
Flamingo, and The Paris Hotel & 
Casino. Jeff provides the credibility, 
experience, and polish of an established 
Las Vegas Headliner customized to fit 
any client, venue, and audience. Jeff 
has developed his own unique brand 
of entertainment: Comedy in Action—a 
blend of physical comedy, action-packed 
stunts, world-class juggling/balancing 
with friendly audience interaction 
and an insane amount of energy! 
Visit jeffcivillico.com, and follow @ 
JeffCivillico, Instagram @ JeffCivillico, 
Twitter @ jeffcivillico and YouTube @ 
jeffcivillicoinc.
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Chef Christopher Lindsay brings expertise to UNLV

Guiding Students in Hospitality

Chef Christopher Lindsay brings his 
love of the culinary arts as lecturer 
and chef instructor to the William F. 

Harrah College of Hospitality at the University 
of Nevada, Las Vegas. He teaches food and 
beverage restaurant management courses 
bringing his diverse academic and industry 
background in food, beverage, and hospitality. 

Select students from the William F. Harrah 
College of Hospitality participated in the 2022 
PR%F Awards under the guidance of Chef 
Christopher and his teaching assistant. He 
chose five students to work directly with him 
in preparing breakfast and lunch meals. 

“It is important from an instructor’s perspective 
to incorporate the students’ ideas, thoughts, 
and plans as well guide them on the selection 
of food, preparation, and presentation. The 
students worked with me before the event to 
solidify the planning. The students learned 
first-hand about the organization necessary 

for a multi-day event and helped the other 
30 student interns that participated in the 
event.” Graduate student Judell Alexander and 
instructor Koco Heo were also instrumental 
in the success of the PR%F Awards this year 
working with the chef and students.

He is also an alum of UNLV, obtaining his 
bachelor’s degree in Culinary Management 
from the University of Nevada, Las Vegas, 
in 2006 and a master’s degree in Post-
Secondary Career & Technical Education with 
an emphasis in curriculum and instruction 
from the College of Education in 2016. Chef 
Christopher also received an associate degree 
in Culinary Arts from Salt Lake Community 
College, an American Culinary Federation-
accredited program. He would first pursue his 
education as pre-law but eventually decided to 
switch to a culinary career. 

“I wanted to complete my bachelor’s degree, 
and I selected UNLV for its location [Las 
Vegas], culinary program, and where I would 
get the most opportunity after graduation, and 
that was Las Vegas.”

For an academic career, he first served as 
executive chef and program chair for East 
Career Technical Academy (ECTA) opening 
in Las Vegas. “I had the opportunity to 
mentor high school students with some high 
team rankings and really like the aspect of 
mentoring. I opened ECTA, and I was then 
offered the chance to teach part-time at UNLV 

By Debbie Hall
Photos by Ali Becker
Knotted Rose Photo IG @knottedrosephoto
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as I transitioned from the hospitality industry 
to teaching,” he explains. Chef Christopher 
would pursue his master’s degree at UNLV 
with the goal of teaching full-time. “I took 
advantage of all of these opportunities.”

Now a full-time instructor, Chef Christopher 
looks for qualities such as dedication and 
interest in a student. He will find out what his 
student’s background and knowledge in the 
hospitality industry. As for education, he helps 
his students discover their interests, such as 
baking or culinary, and help them grow in their 
careers. 

“After graduation, I continue to maintain 
relationships with a majority of my students 
that are working in the industry. Many of them 
come back to the campus to visit when they 
are in town and support the current running 
Hospitality Colleges Food and Beverage Bistro 
410 concepts. This ultimate sign of gratitude 
often overwhelms me. I thank all the students 
I have had the pleasure to work with over the 
years,” he says.

As for his inspiration to enter the hospitality 
industry, he comes from a farming background. 
“When I was younger, my grandmother would 
always bake biscuits and cornbread every day 
for my grandfather, who was working the farm. 
She would also can foods such as tomatoes 
and beans. I found cooking and baking so 
interesting,” says Chef Christopher. 

When he was a teenager, his friend owned 
a restaurant in Salt Lake City, and Chef 
Christopher bussed tables finding the whole 
experience and atmosphere in the restaurant 
exciting. He played sports growing up and 
really enjoyed the team environment. After 
he cooked a meal for the family, his father’s 
mother even told Chef Christopher that he 
should be a chef.

Chef Christopher’s professional career has 
allowed him to travel and work in some of the 
country’s most well-known restaurants, hotels, 
and casinos. He received training in classical 
French techniques, although his true passion 
is cooking a fusion of different cuisines.



During his professional career, Chef 
Christopher worked for the Ritz Carlton 
(BACARA in Santa Barbara, California); The 
La Jolla Beach and Tennis Club (San Diego); 
Simon’s Kitchen (Hard Rock Hotel Las Vegas), 
and the MGM Grand Hotel (Las Vegas). He 
held a key position as a Chef de Cuisine at 
the Atrium Restaurant in the Cliff Lodge at 
Snowbird Ski & Summer Resort, Utah, where 
he assisted in hosting corporate guests during 
the 2002 Winter Olympic Games in Salt Lake 
City, Utah.

He was recruited to be a culinary production 
assistant for Chef Todd English on the Turner 
Broadcasting System (TBS) special, “Dinner 
and A Movie: Super Chef Cook-Off,” and for 
Chef G. Garvin on TV One Network for the 
filming of the second and third seasons of “Turn 
up the Heat” for Powerhouse Productions.

Chef Christopher and his student operate a full-
service restaurant as a student-driven concept 
called Bistro 410, which is open Tuesday 
through Thursday from 5 to 6:30 p.m. The bar 
forward menu features tapas and small bites 
with 40 alcoholic and non-alcoholic beverages. 
There are different concepts each day created 
by the students. 

For more info, 
visit unlv.edu/event/bistro. 

To learn more about the William F. 
Harrah College of Hospitality, 
visit unlv.edu/hospitality.
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It’s Sangiovese, 

			         Goldilocks!It’s Sangiovese, It’s Sangiovese, 

			         Goldilocks!			         Goldilocks!
By Jerry Hammaker

Photo by Igor Oliyarnik
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it's sangiovese, goldilocks!

Photo by Jerry Hammaker

Close your eyes and take a little winter 
fantasy trip. We walk through the 

Italian countryside, searching for a 
place to eat, drink, and sleep. 

We are hungry and tired! 

Sangiovese is one of Italy’s most famous 
grapes. It is primarily produced in 
Italy’s Campania, Tuscany, and Umbria 

regions. Its region of production labels it; 
Chianti, Carmignano, Brunello di Montalcino, 
Montecucco, Morellino di Scansano, Rosso di 
Montalcino, or Vino Noble de Montepulciano. 
That’s likely a Sangiovese from Tuscany. If you 
see Montefalco Rosso, that’s likely a Sangiovese 
from Umbria. You can find small amounts of 
Sangiovese from other parts of the world, but 
a vast majority is grown and produced in Italy. 
The tricky thing is figuring out which type of 
Sangiovese you like best and which pairs best 
with which food! Like trying to find the perfect 
meal or the perfect mattress, let’s find which of 
these three Sangiovese’s is just right for you, 
Goldilocks! 

Italy has a wine classification system much like 
the EU and France, arranged by quality tiers 
with more restrictions placed on wines of high-
er value. Think of it as a pyramid with “Vino” 
at the base (no geographic indication and no 
real production rules). The next higher tier is 
IGT (at least 85% of the grapes and production 
come from a specific area). The middle tier is 
DOC (100% of the grapes and production from 
a specific area with characteristics and quality 
due to it), highest tier up is DOCG (stricter rules 
than DOC, likely with a specific subzone on the 
label). Chianti, the most popular Sangiovese re-
gion, has its own classification system based on 
the aging of the wine. A wine labeled “Chianti”  
has six months of aging. A Chianti Classico” or 
Chianti Superiore has one year of aging, and 
Chianti Riserva has two years of aging. 

First up is the granddaddy of the 
group—the Papa Bear—Conte 
Priola 2015 Chianti Riserva DOCG. 
The label is a classic white with 
black lettering with a gold crest. 
In the glass is a clear, medium 
ruby color with thick legs. On the 

nose is clean, medium intensity with aromas 
of red currant and plum, red tomato, black 
raspberry, and well-worn leather. On the palate 
is dry, medium/high acidity (makes your mouth 
water), medium/high tannin (that drawing 
feeling in your mouth), medium alcohol (burn 
on the back of the throat), medium/plus body, 
and medium/plus intensity. There are flavors 
of sour cherry, cranberry, black cherry, roasted 
tomato, a nice herbaceous character like time 
and bay leaf, and a hint of tobacco as a more 
masculine type of Chianti. It’s hard and a bit hot.  
This is an excellent pairing for rich meats, sauces, 
lasagna, and pasta with Bolognese sauces. This 
wine has a pleasant medium-to-long finish, and 
the ABV is 13%. 

It’s Sangiovese, 

			         Goldilocks!It’s Sangiovese, It’s Sangiovese, 

			         Goldilocks!			         Goldilocks!
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Next up, the Baby Bear—Il Bastardo 
2019 Rosso di Toscana Sangiovese 
IGT. The clever label has a man with 
a thin mustache riding a red Vespa 
scooter. In the glass is a clear, deep 

ruby with an orange rim variation and thin 
legs. On the nose is clean, medium intensity 
with aromas of herbs like thyme with potpourri 
and tomato leaf, red cherry, and a balsamic 
character. On the palate is a bit off-dry, with 
medium acidity, a touch of bitterness, low/
medium tannin, a medium body, and light/
medium intensity. This wine has a pleasant but 
somewhat short finish. The Il Bastardo is a little 
soft and a bit broken. Granted, it’s a 2019 baby 
with a little aging, so it would tend to be a bit 
simpler and rough than the others—a great 
pairing with “football” pizza or simple pasta 
with red sauce, and ABV is 13%.

 
Last but not least is Mama 
Bear—Antinori Santa Cristina 
2016 Chianti Superiore DOCG, 
a classy label with Chianti 
colored print. In the glass is a 

clear, medium ruby with an orange-to-clear 
rim variation and supple legs. On the nose 
is clean, medium intensity aromas of red 
fruits like cherry and raspberry, along with 
blueberry and blackberry, a touch of red rose, 
tobacco leaf, and oak. On the palate is dry, 
with high acidity, medium tannin, medium/
plus body, and intensity. The flavors follow 
the nose, well-balanced notes of red and 
dark fruits, sweet tobacco, and a touch of 
fresh herbs. A pleasant, long finish. The most 
feminine of the three. It’s not too hot or cold. 
It’s not too hard or soft. The Antinori Santa 
Cristina is just right! It’s a very pleasant and 
well-balanced wine. Pair this with your best 
Italian-style dishes, marinara or puttanesca 
sauce, an excellent authentic Italian pizza, 
or just to sip while overlooking the Tuscan 
countryside and ABV is 13%. 

So, it might take a few tries to find the right 
Sangiovese. Too hot or too cold. Too hard or 
too soft. Have fun finding the one that is just 
right for you!

Jerry Hammaker, Owner
Certain Aged Ventures
www.CertainAged.com

Wine Consultant,  
PR%F Awards

Photo by La So
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Sustainability, Autochthonous Varietals, 
and the Sicilia DOC

How Did We Get Here and Where Are We Going

By Kirk Peterson

Since antiquity, Sicily has been a uniquely favorable area for wine production. Viniculture had played 
a key role in the island’s history from at least the 8th century BC when Phoenician settlers first 
arrived to take advantage of the fertile soils from past volcanic eruptions and the long, dry growing 
seasons that made for ideal conditions for grape growing. Archeological evidence of amphorae 
and other ceramics used for transport indicates that Phoenician merchants commercialized and 
exported Sicilian wines to the surrounding Mediterranean civilizations shortly after. It is this 
auspicious proximity to other cultures, along with a particularly favorable climate for viticulture 
that would shape Sicilian wine production for millennia to come.

sustainability, autochthonous varietals, and the sicilia doc



The Greeks called it Oenotria, or “the land of 
vines.” Over the centuries, as each successive 
inhabitant came and went, from the Romans 
to the Byzantines to the British, winemaking 
played a central economic role. Yet while wine 
production in Sicily was ubiquitous, it wasn’t 
always equally associated with wine quality. 
Throughout the history of Sicilian viniculture, 
there have been periods where, both fairly and 
unfairly, the enological output of the land of 
vines has been somewhat maligned, scorned, 
and often treated as purely a commodity.

One of Sicily’s blessings (and curses) is that 
growing grapes is comparatively straightfor-
ward, at least compared to other wine regions. 
Possessing more area under vine than any oth-
er Italian viticulture area and with an average 
harvest period from July to November of 100 

days, the island’s bounty is understandable. 
Rich soils and warm summers make it easy 
to grow vast quantities of grapes to produce 
enormous quantities of wine. However, from 
the time of ancient Greece to the modern day, 
overproduction has had a detrimental effect on 
quality and price. It has been a poorly kept se-
cret for decades that ripe, higher alcohol. Si-
cilian wine has been added to save the colder, 
anemic vintages of more famous (and more ex-
pensive) northern European appellations. The 
irony is that the same wine on its own was often 
relegated to bulk wine and the bottom shelves 
of markets throughout Italy and abroad.

Then, in the 1980s, as a renaissance in Italian 
wine was reinvigorating the industry, this 
perception began to change as instrumental 
figures in Sicilian winemaking led the charge 
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to embrace quality over quantity. By the 1990s 
high, quality wine from Sicily was garnering 
worldwide acclaim, although heavily based on a 
proven recipe for international success built on 
powerful wines based on Chardonnay, Cabernet 
Sauvignon, and Merlot. They were designed to 
thrill and delight the wine critics of the time 
while either masking the true identity of local 
varieties like Nero d’Avola or omitting them 
entirely. While forsaking the ancient wealth of 
indigenous varieties and espousing an ideology 
of big wines in heavy bottles produced via 
conventional farming practices and superstar 
consultants, Sicily gained recognition on the 
global stage while perhaps losing something of 
themselves along the way. But then Mt. Etna 
erupted, both figuratively and literally.

From the early 2000s, the wines of the Etna 
Mountain enjoyed a meteoric rise in popular-
ity as sommeliers and journalists worldwide 

fell in love with a hopelessly romantic story. 
Previously unknown varietals like Nerello Mas-
calese and Carricante, grown at elevation on 
vines so isolated some never knew phylloxera, 
on the side of a perpetually erupting volcano. 
Wines seemingly made with a sense of place, 
handcrafted by artisans practicing esoteric 
farming techniques. Comparisons to Burgundy 
and Barolo, more complementary than accu-
rate, were made. Most importantly, there was 
palpable excitement for distinctly and uniquely 
Sicilian wines. The wines of Mt. Etna were in 
the right place at the right time. The enthusi-
asm for them was generated at the nexus of 
evolving attitudes about wine, recognition of 

The Greeks called it Oenotria, 
or “the land of vines.” Over the 
centuries, as each successive 
inhabitant came and went, from 
the Romans to the Byzantines to 
the British, winemaking played a 
central economic role.
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a changing climate, and existential questions 
about what Italian wine can be that ultimately 
revealed the path forward for Sicily as a whole.

Italy has the greatest diversity of vitis vinifera in 
the world, boasting thousands of distinct bio-
types, of which about 500 are made into wines 
produced in commercially viable quantities. 
The widespread knowledge and celebration of 
this fact is a recent phenomenon. It is still not 
uncommon to replant vineyards and replace 
obscure grapes with more commercially viable 
ones, and ultimately a pragmatic and defensi-
ble business decision. It is the success of wines 
like Etna Rosso and others made from native 
grapes throughout Italy that provided that es-
sential economic viability.

The Sicilia DOC (Controlled Denomination of 
Origin) was established in 2011 to strengthen 
the identity of Sicilian wine by creating a sus-
tainable, quality-driven denomination promot-
ing indigenous grapes. It is the first regional 
DOC specifically dedicated entirely to organic 
viticulture and currently contains 7900+ vine 
growers and 530 wineries as members who 
produced 96 million bottles of wine in 2021.

Maximum yields per hectare have been de-
creased for the denomination to ensure con-
centration and typicity of flavor. The less fruit 
produced per hectare, the more selective the 
winegrower becomes, hence the higher the 
quality of the wine. Sustainability initiatives in-
clude supporting the conversion of wineries to 
solar power, utilizing lightweight glass bottles, 
and dictating that wines be vinified in their pro-
duction zone to limit transportation and lower 
carbon footprints. 

The DOC includes the entire region of Sicily 
and is inclusive in its labeling laws. Seven addi-
tional Sicilian denominations can list “Sicilia” 
on their labels: Cerasuolo di Vittoria DOCG, 
Contea di Sclafani DOC, Contessa Entellina 

DOC, Eloro DOC, Menfi DOC, Noto DOC, and 
Vittoria DOC. This is particularly beneficial to 
wineries in lesser-known denominations (Con-
tessa Entellina DOC) to rely on the recogniz-
ability of the Sicilia DOC label. They will not 
have to forego their identity while simultane-
ously encouraging more well-known DOCGs 
(Cerasuolo di Vittoria) to utilize the Sicilia 
name to promote the region as a whole.

Perhaps most significantly, the denomina-
tion advocates indigenous Sicilian varietals. 
While international and non-native grapes are 
allowed, the denomination places special em-
phasis on autochthonous (indigenous) variet-
ies like Perricone, Frappato, Catarratto, and 
Grillo. Respecting Sicily as a crucible for wine 
production honors the valuable cultural leg-
acy while also having direct and tangible im-
plications for the future. The essential genetic 
diversity provided by these vines, gained over 
their long history of adaptation to the island’s 
specific terriors and microclimates, provides a 
crucial cornerstone to organic and sustainable 
viticulture in the face of climate change. The 
future of Sicilian wine has never looked better.
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MEET  
A FEW OF 
OUR JUDGES!

Officially named the world’s 
largest spirits and wine 
competition in the US, PR%F 
Awards, judges travel across 
the US to taste and rate spirits, 
wines, and beverages in a 
proprietary 100-point rating 
competition. Each judge is a key 
buyer and decision maker in 
the spirits/wine industries and 
comes from different facets of 
the industry: distributors, retail, 
restaurants, bars, nightclubs, 
resorts, airlines, liquor 
stores, box chains, and online 
distributors.

PR%F Awards 2022 features 
a dual adult beverage 
competition format to include 
two competitions in one—PR%F 
Awards-Masked, The Double-
Blind Tasting, and PR%F 
Awards-Unmasked, The Total 
Package. 

This prestigious honor for 
winners selected by beverage 
industry buyers is the ultimate 
competition with more than 300 
categories. PR%F Awards thanks 
all of its judges and showcases 
the experts that participate.

This is an excellent opportunity to taste old 
classics as well as new and cutting-edge products. 
PR%F Awards benefits the beverage industry by 
bringing in a diverse group of buyers who taste 
and judge a variety of products and discuss the 
different flavor profiles and trends in a group 
setting.

I personally look for quality, expression, and 
packaging when I rate a spirit brand. As for trends, 
on-premise: packaging, pricing, and a continued 
move towards Tequila and brown spirits and off-
premise, value and RTD products. On the wine 
side, RTD products are hot and will continue to 
gain market share with the younger generation. 
The bottle has to represent what’s inside, 
whether it’s sophisticated for high-end products 
or whimsical and fun for daily-use products. 

Roy Saunders, General Manager
T-Bones Chophouse Red Rock Resort

This is a great way to 
gain recognition and 
visibility, and young 
brand makers should 
continue to be consistent 
with their products. 
ROY SAUNDERS
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My experience at the PR%F Awards was very 
educational, being my first time as a judge. It 
was fun to see the process of competition and 
what judges look for, from packaging to taste. 
The PR%F Awards benefit the industry in a 
way for new products to get recognition and 
their names out there and receive professional 
feedback that will help their product for future 
production. 

I look for something that can be applied for 
service on the bar. Will it catch the customers’ 
eye on the back bar? Does it smell good? Does it 
taste even better, will my guests order it again and 
recommend it to others, and most importantly, 
how can I use it in cocktails? 

I’m noticing a lot of different barrels getting 
passed around amongst distilleries and blending 
the same spirit with numerous finishes for more 
complex flavors. Port and rum finishes, barrels 
that once housed wine, are gaining popularity. 
Wood is a powerful tool in changing the flavors 
of spirits.

It all depends on its application behind the bar or 
in a bottle shop. Taller bottles always stand out 
on the back bar, ones shaped like wine bottles 
because it is a familiar look throughout history, 
and of course, bartenders love the tall skinny 

necks for easy pouring. But for a shop, the casual 
drinker will be drawn to it as long as it stands out. 

People like notoriety. Most people will stick to 
what they know, but if you’re going to try something 
new and it’s been said to achieve a high rating, 
the drinker will be far more inclined to make a 
purchase and to something that is unknown. 

My advice to young brand makers is not to 
give up. New brands pop up every year, and 
the competition is vast. The longer you grind 
at creating and marketing, the more your 
brand will pick up steam. Do not be shy about 
attending competitions and having a booth at 
festivals.

I am a whiskey fan, so I really enjoyed the Courage 
and Conviction line. The barrel finishes were on-
point flavor-wise, and as I mentioned, with the 
bottle being simple, they hit the mark. I can still 
taste that sherry finish. It was fantastic!

Christopher Isham, Lead Bartender/Bar Manager
Echo & Rig Steakhouse and Butchery

MagazinePR %F the
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I really enjoyed this year’s judging. It seemed more 
laid back, and there was more time to get to know 
the fellow judges. I feel the PR%F Awards benefit 
the industry by shedding light on new products 
and creating an environment to really assess 
them fairly and logically. The average consumer 
in retail definitely looks at awards and ratings. I 
see it every single day—medals matter.

My number one thing I look for is aroma and taste. 
Everything else, from branding to marketing, is 
secondary. You can fix bad marketing, but you 
can’t fix a faulty spirit.

As the bourbon boom seems to be waning just a 
bit, I see a return to solid, classic Kentucky brands 
as far as hunting and collecting go. With economic 
uncertainty on the rise, folks seem to be looking 
for comfort in simple, mellow pleasures that are 
affordable and easy to acquire. 

The bottle’s shape, look and feel matter a lot. 
Everything about a product is conveyed through 
the packaging. Don’t skimp on your design 
budget, and really take in feedback from family 
and friends on the overall image. Poor product 
identity will tank a brand very quickly. I advise 
young brand makers to attend and participate 
in public tastings at retail outs to get that liquid 
to lips and engage the customer.

VA Distillery’s Courage & Conviction American 
Single Malt line really stood out. I loved 
everything about this brand, including great 
packaging, classic, tasteful bottle and label 
design. The whiskey inside was some of the best 
American Single Malt I have tasted. I hope they 
get distribution in Nevada soon.

Chris Motley, Beverage Specialist/Buyer
Liquor World Las Vegas

My experience was excellent. What a great idea 
to get that many hospitality professionals in 
one room to judge to competition. The awards 
benefit the beverage industry by having a diverse 
background of judges offering their expertise 
and honest option.

Ingredients that are more balanced represented 
the products well, with more diverse seltzers and 
Ready To Drink products/cocktails. I look for a 
bottle shape since it should be practical and easy 
to handle when pouring a drink.

The competition offers a chance for unbiased 
opinion for the product to be judged and provides 
information on what a judge liked or disliked 
since it’s a blind tasting. 

My tip to new brand makers is never to give up 
and take all feedback positively to improve the 
product.

Jeff Bresslin, Director of Restaurant Operation
Live Nation/House of Blues Las Vegas
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meet a few of our judges

Having the judges grade spirits upon the criteria, 
they are looking for in their programs is very 
important because, at the end of the day, that is 
who will be selling it. We look for something unique 
that separates them from the rest in the category 
but does not go too far out in left field that it does 
not represent what it is supposed to be. Agave will 
continue to be the buzzword and category that will 
continue to grow. At the back bar, people drink with 
their eyes if they are looking to explore. In the well, 
keep it simple.

To have as many individual brands represented 
side by side was huge. Whether you are a buyer, 
distributor or hospitality professional, the 
exposure and hands on experience is exceptional.

Packaging, branding and prices point alignment 
deliver on promise and expectations is what I 
look for when I am judging. So much of design 
and presentation matters especially in retail. The 
bottle should tell a story and set the landscape for 
what is to come. She Wines is a favorite woman-
owned brand and I love the Gewürztraminer we 
tasted on the wine side.

The trends I am seeing are more craft cocktails 
and RTD beverages, niche options designed for 
women or other specialty groups, more non-all or 
low ALC offerings, and more natural ingredients 
being used.

My advice is to pay attention to your complete 
package and delivery. Do lots of tasting before 
selecting and bottling your final product. 
Be clear on the expectations of your target 
audience. Have some fun with your brand and 
be willing to collaborate with others.

Nate Hedlund, Director of Beverage
SAHARA Las Vegas

Jena Domingue, CEO and Founder | SVP Sales
UrbanVino | WineDirect

Any producer or brand 
should be given the 
opportunity to see where 
they stand against their 
competitors. Imagine a 
world without sports and 
championships! That is 
why the PR%F Awards 
are great.
NATE HEDLUND





Treat your customers to the award-winning
freshness and bold flavor of BuzzBallz

ready-to-drink cocktails

BEGIN YOUR YEAR WITH 

LIQUID GOLD

Email sales@buzzballz.com to learn more.
©2023 BuzzBallz, LLC, Carrollton, TX. Please Enjoy Responsibly.

Unmasked
ESPRESSO MARTINI

GOLD

Masked
CHILI MANGO

GOLDUnmasked
CHILI MANGO

DOUBLE GOLD

Masked
ESPRESSO MARTINI

SILVER

*Nielsen, Total US Convenience, Total Combined Liquor plus, Total US 
xAOC. 52 Weeks Ending 11.05.2022
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54 unlv students rate PR%F awards

UNLV Students Rate 
PR%F Awards

Lead Spirits Judge Brittany Chardin, Delta Sky Club, 
guides the students.

Brittany Chardin, buyer for Delta Airlines 
and Delta SkyClub, teaches a group of UNLV 

students all about tasting and judging. 

Their winners are listed on the following page.

Thank you to the William F. Harrah College 
of Hospitality at the University of Nevada, Las 

Vegas and Brittany Chardin.
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2022 VIRGINIA DISTILLERY CO., LOVINGSTON, VA. ALL RIGHTS RESERVED.

TWO PERFECT SCORES IN 

THE 2022 PR%F AWARDS 

FROM THE MOST AWARDED 

AMERICAN SINGLE MALT 

WHISKY BRAND

MASKED TASTING 
COMPETITION

UNMASKED 
PACKAGING 

COMPETITION



PREMADE CRAFT COCKTAILS
 

Congratulations to 503 Distilling's I'm Your Huckleberry 
Lemonade on winning the Most Innovative Spirit Award 

during PR%F Awards 2022
 

I’m your Huckleberry Lemonade is a PNW classic cocktail 
using 503 Vodka infused with fresh huckleberries and 
blended into homemade lemonade and lightly carbonated 

at 11% ABV. Born out of a hiking trip, 503 Distilling makes 
convenient premade craft cocktails in a can that consumers can 
take with them everywhere they go. 

Visit 503distilling.com

PR%F AWARDS 2022 

INNOVATIVE SPIRIT AWARD

503 Distilling 
I'm Your Huckleberry 

Lemonade

Innovative Spirit Award



AGED IN JAPANESE  
KURI WOOD BARRELS

 
Congratulations to Kaiyō Whisky The Kuri on winning 

overall Best in Show award during PR%F Awards 2022
 

One  of the first of its kind - Kaiyō Whisky's "The Kuri" 
is aged full term in first fill Japanese Kuri chestnut 
barrels. After years of maturing, all Kaiyō whisky 

casks go on a final maturation at sea voyage for up to 3 
months, leaving from Osaka, Japan. They are then taken 
back to Japan where they are bottled at 46 percent alcohol 
by volume.
 

Visit kaiyowhisky.com

PR%F AWARDS 2022 

BEST IN SHOW - Overall

Kaiyō Whisky 
The Kuri



THE TASTE OF BRAZIL
 

Congratulations to Santos Dumont Hors d'Age Her-
itage on winning the Best of Show in Design award 

during PR%F Awards 2022
 

Santos Dumont is created from fresh Brazilian sugar 
cane juice blended with molasses-based rum from 
West Indies and Central America. Santos Dumont 

chooses, like few others, to blend the two types of rum 
in a way that can only be described as Santos Dumont. 
Using his accomplishments as an inspiration we are 
pushing the boundaries for excellent craftsmanship in 
every in every bottle of Santos Dumont.
 

Visit ahriisespirits.com

PR%F AWARDS 2022 

BEST IN SHOW - Design

Santos Dumont 
Hors d’Age Heritage



SO GOOD IT'S NAUGHTY
 

Congratulations to Kinky Blue Liqueur on winning the 
Best of Show for Value award during PR%F Awards 2022

 

K INKY Blue Liqueur is a cool blue fusion of super 
premium vodka distilled 5 times with wild berry and 
tropical flavors. Available at major retailers and on-

premise accounts nationwide, KINKY is owned by Prestige 
Beverage Group and is distributed by wholesalers throughout 
the country.
 

Visit kinkybeverages.com

PR%F AWARDS 2022 

BEST IN SHOW - Value

Kinky 
Blue Liqueur



ORGANIC WINE
 

Congratulations to Cornelio Vega Vella Blanco Rioja 
on winning the Best in Show for Wine award during 

PR%F Awards 2022
 

Vega Vella by Cornelio is a range of wines made 
from organic vineyards on the eastern side of La 
Rioja, an area with a Mediterranean climate. It's 

this climate that helps develop and enhance the fruity 
aromas, bringing out all the virtues of this sauvignon 
blanc. 
 

Visit bodegascornelio.com

PR%F AWARDS 2022 

BEST IN SHOW - Wine

Cornelio 
Vega Vella Blanco Rioja



CENTURY AWARDS

Century Award 

Perfect. To receive a Century Award is to be defined as perfect.  

It is a 100-point perfect score, unanimously, from all judges 

present at the awards tasting program. Unanimous. Only a 

selection of these brands makes it to the prestigious level.  

It is the ultimate accolade and the utmost level of achievement  

in a spirits and wine brand. Unparalleled.
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DOUBLE GOLD AWARDS

Double Gold Award 

Outstanding. Spirits and wine awarded a Double Gold are beyond 

industry standards and celebrated with prominent elegance in 

their respected categories. These brands define finesse and make a 

palate dance with superiority. When you achieve this award, your 

brand defies gravity.
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GOLD AWARDS

Gold Award 

Great and distinguished with high praise and worthy of 

celebration. Our Gold award is a high merit of achievement.  

These are the brands that set the bar beyond standard heights 

and reach it — at all costs and are classified as some of the best 

brands in the arena. Hue, Taste, Texture, Power, Length, and Echo 

all balance to create a superb flavor and moment.
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SILVER AWARDS

Silver Award 

Rated as good and recommended for the public, our Silver award 

recipients demonstrate a noticeable well-balanced presence 

between flavor and complexity, taste and finish. Many of our 

Silver recipients can be found nationally in stores, restaurants, 

bars, and online.
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BRONZE AWARDS

Bronze Award 

Our Bronze award recognizes these brands to be fair, well-crafted, 

attractive to nose, taste, and finish—worthy of recognition.
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PERFECT 100

Century Award 

Perfect. To receive a Century Award is to be defined as perfect.  

It is a 100-point perfect score, unanimously, from all judges 

present at the awards tasting program. Unanimous. Only a 

selection of these brands makes it to the prestigious level.  

It is the ultimate accolade and the utmost level of achievement  

in a spirits and wine brand. Unparalleled.
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96-99 POINTS

Double Gold Award 

Outstanding. Spirits and wine awarded a Double Gold are beyond 

industry standards and celebrated with prominent elegance in 

their respected categories. These brands define finesse and make a 

palate dance with superiority. When you achieve this award, your 

brand defies gravity.
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*Winners are listed in alphabetical order, not in order of ranking.



GOLD AWARDS
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Gold Award 

Great and distinguished with high praise and worthy of 

celebration. Our Gold award is a high merit of achievement.  

These are the brands that set the bar beyond standard heights 

and reach it — at all costs and are classified as some of the best 

brands in the arena. Hue, Taste, Texture, Power, Length, and Echo 

all balance to create a superb flavor and moment.

91-95 POINTS
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SILVER AWARDS
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Silver Award 

Rated as good and recommended for the public, our Silver award 

recipients demonstrate a noticeable well-balanced presence 

between flavor and complexity, taste and finish. Many of our 

Silver recipients can be found nationally in stores, restaurants, 

bars, and online.

85-90 POINTS
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BRONZE AWARDS
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79-85 POINTS

Bronze Award 

Our Bronze award recognizes these brands to be fair, well-crafted, 

attractive to nose, taste, and finish—worthy of recognition.
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CELEBRATE!
The 2022 PR%F Awards

Great spirits flowed together in camaraderie and unique tastings when spirit industry 
leaders gathered to judge the PR%F Awards 2022. Officially named the world’s largest 
spirits and wine competition in the US, PR%F Awards 2022 encompassed innovation 

with judging. PR%F Awards 2022 featured dual adult beverage competition format including 
two competitions in one—PR%F Awards-Masked, The Double-Blind Tasting, and PR%F Awards-
Unmasked, The Total Package. It was a time of incredible tastings, new partnerships and the 
fun of Las Vegas with more to come.
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Pr%f Award 2022

MOSCATO D'ASTI

www.erosspinozziselections.com
@dogliottiusa #dogliotti1870

The delicate cascade of bubbles, light body, and
sweet surprise culminate to woo and win many

unsuspecting palates to this lovely Italian moscato.

The delicate cascade of bubbles, light body, and
sweet surprise culminate to woo and win many

unsuspecting palates to this lovely Italian moscato.

A 150 year tradition, Dogliotti 1870
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UNMASKED
The total package competition

www.proofawards.com

Enter your brand today.

MASKED
The coveted double-blind 
tasting competition

Two Competitions.  One Price.

2022 Registration Open NOW!

The original world-class, 

credible, double-blind tasting 

competition with buyers from 

across the US rating spirits, 

wines, and beverages in a 

100-point rating system. 

After the double-blind tasting,  

judges will evaluate each brand 

unmasked. Judges will see and 

feel the bottle, can, or product, 

read the ingredients, hear the 

story, and see the overall 

marketing package.

- The Taste -

- The Look -

- The Feel -

- The Story -

2023 Registration open NOW!



On-trend cocktails, 
premium wines and 
craft beers for our guests 
at over 55 locations.

Always

Raising
the Bar

Proud sponsor of 


